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Using Social Media for Survey Notifications: 
Considerations from STREAMS

In recent years, changes in technology and modes of communication have posed 
new challenges for studies that use surveys to collect data from study participants. 
Because of fewer landlines, spam filtering caller ID applications, and lack of 
participant responses to outreach efforts, new and creative methods for reaching 
participants are necessary. The challenge is particularly acute for studies involv-
ing younger study participants (younger than 18) who might be harder to reach 
by email or phone. In the Strengthening Relationship Education and Marriage 
Services (STREAMS) evaluation, we conducted a small-scale pilot using the social 
media platform Instagram to remind high-school-age students to complete a study 
follow-up survey. We conducted the pilot as part of a broader outreach strategy that 
included more traditional letters, text messages, and email reminders. Given the age 
of the STREAMS population (youth in their last years of high school or recent 
high school graduates), we anticipated that many were likely active on social media 
platforms, such as Instagram. Anticipating that we might use social media to locate 
sample members for future survey efforts, we collected Instagram handles for a 
sample of respondents during the study’s baseline survey. 

Drawing on our experience, this brief highlights six considerations for using social 
media in research study outreach and tracking. Although the considerations stem 
from our specific experience with Instagram, they likely apply to other, similar social 
media platforms. The considerations might be particularly relevant to researchers 
who need innovative methods to contact populations that might be difficult to 
reach through more traditional notification methods. 

START WITH A CLEAR PURPOSE

A study team might consider using social media in several ways to support a 
longitudinal research study. For example, one potential use of social media is to 
keep participants engaged with the study, so they are easier to locate when due for a 
follow-up survey. For this purpose, a study team might encourage sample members 
to like or follow a social media page created for the study. The social media page 
would serve as a source of frequent updates about the study or topic area, to keep 
study participants engaged over time. Consequently, when reaching out to partici-
pants due for a follow-up survey, the study team might have an easier time contact-
ing participants, and participants’ familiarity with the study might make them feel 
more inclined to complete the follow-up survey. For this type of page to be success-
ful, a study team would have to regularly generate original content to keep sample 
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members engaged. We decided against this approach for STREAMS because we were uncertain the potential 
benefits were enough to justify the investment required to regularly generate original content.
Instead of using Instagram to promote engagement with the study, we used it in STREAMS to contact sample 
members through direct messages to ask them to complete a study follow-up survey, similar to sending text 
message reminders. To use Instagram or other social media platforms for this purpose, a study team must still 
make occasional posts to its account, to ensure the account remains active. Our posts for STREAMS were 
modified versions of graphics or photos we had used in letter and text message notifications. Apart from these 
occasional posts, we used our account primarily for sending direct messages to study participants tied to the 
study data collection, rather than for more general engagement.
Deciding the purpose of social media outreach is important because the logistics, considerations, and time required 
for each purpose differ. For example, as we discuss later in this brief, contacting participants directly through social 
media poses several logistical challenges and can require a labor-intensive process. On the other hand, coming up 
with regular content for engagement could also require resources and present logistical challenges. Studies should 
consider and prioritize what they are striving to do—immediate direct contact versus long-term engagement. For 
STREAMS, we decided against this long-term engagement approach because we were doing a pilot tied to one 
particular follow up survey, with no plans for additional outreach.

DETERMINE THE BEST PLATFORM TO USE

There are several social media platforms, each with varying features and evolving levels of popularity. In 
deciding which platform is the best fit for a study’s needs, the study team must consider security and privacy 
requirements, desired messaging capabilities, ability to interact with other accounts or users, and expected popu-
larity of the platform among the study’s intended population. For STREAMS, we asked participants at study 
enrollment to provide their social media handles for Facebook, Instagram, and Twitter. Among those, we found 
that participants provided the most account information for Instagram. Instagram also met our requirements for 
sending private direct messages to participants, which influenced our choice. Our participants provided less 
account information for Facebook and Twitter, so we excluded these platforms from our pilot. Although we used 
only one platform for STREAMS, other studies could consider using multiple platforms if they have sufficient 
information and resources. Regardless of which or how many platforms a study team chooses, the team must 
account for these platforms in its data collection procedures and make a concerted effort to collect relevant 
account information and social media handles for as many study participants as possible.

SEEK INSTITUTIONAL REVIEW BOARD (IRB) APPROVAL

As with any outreach method, using social media in study data collection is subject to IRB approval. The study 
team must consult with and defer to the determination of its IRB. To facilitate IRB review, the study team should 
clearly describe who it will contact through social media, how they will be contacted (including the frequency), 
what type of identifying information will be included in the notification, and any other relevant information.

For our initial IRB application for STREAMS, we included that we might use social media outreach, citing 
evidence of its use with similar populations in the past. We described this outreach as being similar to notifica-
tions sent by email or text and specified that we would include only IRB-approved language in our social media 
notifications and that we would send these notifications only to youth who had voluntarily provided their social 
media handles. We did not propose searching for study participants through social media or using social media 
to contact participants who had not voluntarily provided their handles. The IRB approved our proposed use of 
social media under these conditions.
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TAKE PRECAUTIONS WHEN SETTING UP THE ACCOUNT

Social media platforms, such as Instagram, use multiple screening tools and methods to assess the legitimacy 
of user accounts and restrict those that present a risk to other users. These screening tools and methods are 
meant to prevent spamming, help protect users against the spread of misinformation, and prevent user fraud and 
account hacking, among other reasons. When an account violates the platform’s standards and guidelines, the 
account may be blocked or suspended.

When setting up a social media account for a research study, the study team must take steps to ensure the account 
complies with platform requirements and can remain active. This means setting up and operating the account in a 
way that is consistent with an account run by a legitimate person or group, as opposed to one set up by spammers. 
Creating a legitimate account that complies with platform requirements is also important for developing and 
maintaining trust with study participants who might look at the account profile. 

Although the steps to follow likely vary depending on the social media platform, we found that the following were 
important for our Instagram account when we sent direct messages to study participants:
•    Start slowly by sending only a few direct messages per day, sending the message with slightly different wording, 

excluding the study URL in some messages or for a certain period of time, and taking pauses on sending out 
messages. Once you have been able to send messages without a problem, then you can increase the volume or 
frequency of sending messages. 

•    Create posts for your account.
•     Follow the accounts of other users and get other users to follow your account. For example, for STREAMS, we 

followed the accounts of federal agencies and research organizations tied to the study, including the U.S. Depart-
ment of Health and Human Services, Mathematica, and the Office of Planning, Research, and Evaluation.

•    Regularly like posts from other accounts, such as those listed above.

IF SENDING DIRECT MESSAGES, BE PREPARED FOR A LOT OF WORK

For STREAMS, we used Instagram to send direct messages to study participants when they were due 
for a follow-up survey. The direct messages included links to individualized surveys and replicated the types 
of personalized messages often used in email and text message reminders. We hoped these direct messages 
would make it easy for study participants to complete the follow-up survey and aimed to successfully reach 
study participants who might not respond to email or text message reminders.

Percentage of respondents who provided 
Instagram handles

29%

71%

Provided
Instagram
handle

Did not provide
Instagram
handle

However, sending direct messages through Instagram 
required setting up several new labor-intensive processes. 
After we had collected social media handles from study 
participants on the baseline survey, a study team member 
had to manually review the handles to check for their 
legitimacy. This entailed searching each handle on Ins-
tagram and then cross-checking the available informa-
tion on the account in their bio or posts (if their account 
was public) with the participants’ names. Although this 
approach is not guaranteed to accurately identify partici-
pants, we nonetheless found it helpful as an initial check 
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on the validity of the account handles. For STREAMS, the handle review process did not need to confirm 
a 100 percent match, as we had designed the follow-up survey to include additional respondent verification 
checks. These additional verification checks in the survey helped ensure that only the specified participant 
would be able to complete their individualized survey link. Twenty nine percent of the total STREAMS study 
participants provided an Instagram handle, of which only a portion were legitimate handles.

After checking the Instagram handles against the information in the user accounts, we manually sent direct 
messages to participants with valid handles. The direct messages usually included their name, a brief explana-
tion of the study, an individualized survey link, and a number they could call to complete the survey by phone. 
In line with the guidance about taking precautions when setting up the account, we developed strategies to 
minimize the possibility of having our account (or key features of our account, such as sending direct mes-
sages) restricted or suspended by the platform. One strategy was sending different versions of the message, 
which contained the same information but with different wording. Other strategies included sending some 
messages without the individualized survey URL, in case messaging a URL to a new contact activated an 
Instagram spam filter. For all the direct messages we sent, we focused on developing succinct, engaging text 
that would be easy for study participants to understand. For studies that do happen to have their accounts 
restricted or suspended, some platforms have processes to petition the restriction. However, study teams 
should prepare for the possibility of needing to create an entirely new account if their initial accounts are 
repeatedly or permanently restricted.

While sending out direct messages, we recorded which participants had received messages and when we sent 
the messages. Recording this information helped us determine if and when to send follow-ups. Typically, we 
waited a few weeks between sending direct messages, in part to avoid the appearance of spam. Spacing out the 
direct messages also gave us time to distribute other types of reminders, including letters, text messages, and 
email notifications. To maintain consistency and accurately track the direct messages sent from our Instagram 
account, we designated a single person on the study team to spearhead this effort.

DEVELOP A PROCESS FOR MEASURING SUCCESS

Because of the effort required to send direct messages, it is 
important to track the results of these efforts and how they 
contribute to data collection. It is also useful to compare how 
direct messages perform against other notification efforts used 
during the study, such as text messages or email notifications.

Engagement with Instagram survey links

Total number of respondents that 
received links

88

Number of respondents who clicked the 
link and completed the survey

4

Number of respondents who clicked the 
link and did not complete the survey

12

Number of respondents that did not 
click the link

72

For STREAMS, we developed a special URL that we “tagged” 
for Instagram, so if anyone clicked the URL to access the 
survey through our Instagram message, that interaction would 
be recorded in data files. Using data from this tag enabled us 
to monitor which respondents were visiting the survey through Instagram notifications as opposed to other 
mailings, emails, and text messages used for the study. Using this tagged URL enabled us to easily analyze 
and review completes. For STREAMS, we successfully sent survey links through Instagram to 88 respon-
dents. Of these, 16 respondents (18 percent) opened the link, and 4 respondents (5 percent) completed the 
survey. Because we attempted this mode of contact with only a small number of participants, we did not 
compare these survey completion rates with the completion rates achieved through other types of notifica-
tions. However, our experience from other Mathematica projects indicates that other notification methods 
can yield higher response rates for a given level of effort.
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WAS ADDING SOCIAL MEDIA OUTREACH WORTH IT?

We approached this effort for STREAMS as a pilot and supplement to more traditional notification 
efforts. All respondents received many other notifications by text, email, and mailings. Our findings indi-
cate that, when used as a pilot supplement, social media outreach did not add many responses beyond what 
we obtained through other notifications. However, we expect we could have obtained more responses had 
we planned to use social media outreach on a larger scale as the study’s primary notification strategy. Social 
media outreach has the potential to help study teams address the challenge of reaching participants for 
surveys, particularly if that outreach involves additional planning and draws on lessons highlighted in this 
brief. This is especially true for studies involving youth and other populations that are hard to reach through 
more traditional notification efforts.

ABOUT THE STREAMS EVALUATION

Since the early 2000s, the Administration for Children and Families (ACF) in the U.S. Department of 
Health and Human Services has led a sustained effort to expand the available evidence on healthy mar
riage and relationship education (HMRE) programs. In 2015, ACF contracted with Mathematica and its 

-

partner, Public Strategies, to conduct the Strengthening Relationship Education and Marriage Services 
(STREAMS) evaluation to help identify strategies for improving the delivery and effectiveness of HMRE 
programs. The evaluation has a particular emphasis on understudied populations and program approaches 
not covered in ACF’s prior federal evaluations. STREAMS includes in-depth process studies, random 
assignment impact studies, a rapid-cycle evaluation of text message reminders to improve attendance at 
HMRE group workshops, a formative evaluation of a facilitation training curriculum for HMRE programs 
for high school students, and predictive analytic modeling of attendance at HMRE group workshops. 
Learn more about the evaluation at  https://www.acf.hhs.gov/opre/research/project/strengthening-relation-
ship-education-and-marriage-services-streams. 

This brief was written by Brittany Tabora and Alicia Harrington of Mathematica, under contract with OPRE, ACF, DHHS (#GS-10F-0050L). OPRE Project 
Officer: Samantha Illangasekare. Mathematica Project Director: Brian Goesling.

This brief is in the public domain. Permission to reproduce is not necessary. Suggested citation: Brittany Tabora and Alicia Harrington (2022). Data 
Collection Brief. Using Social Media for Survey Notifications: Considerations from STREAMS. OPRE Report #2022-32. Washington, DC: Office of Planning, 
Research and Evaluation, Administration for Children and Families, U.S. Department of Health and Human Services.

Sign up for 
the OPRE 
Newsletter

Follow OPRE
on Twitter

Like OPRE’s 
page on 
Facebook

Follow OPRE 
on Instagram

Connect on 
LinkedIn

Follow us on

Mathematica.org

https://www.mathematica.org/
https://www.facebook.com/pages/Mathematica-Policy-Research/290703690972342
https://www.instagram.com/mathematicanow/
https://twitter.com/MathPolResearch
https://www.linkedin.com/company/mathematica-/
https://www.acf.hhs.gov/opre/opre-newsletter
https://www.acf.hhs.gov/opre/opre-newsletter
https://twitter.com/OPRE_ACF
https://twitter.com/OPRE_ACF
https://www.facebook.com/OPRE.ACF
https://www.facebook.com/OPRE.ACF
https://www.instagram.com/opre_acf/
https://www.instagram.com/opre_acf/
https://www.linkedin.com/company/opreacf
https://www.linkedin.com/company/opreacf
https://www.acf.hhs.gov/opre/project/opre/research/strengthening-relationship-education-and-marriage-services-streams
https://www.acf.hhs.gov/opre/project/opre/research/strengthening-relationship-education-and-marriage-services-streams

	Using Social Media for Survey Notifications: Considerations from STREAMS
	START WITH A CLEAR PURPOSE
	DETERMINE THE BEST PLATFORM TO USE
	SEEK INSTITUTIONAL REVIEW BOARD (IRB) APPROVAL
	TAKE PRECAUTIONS WHEN SETTING UP THE ACCOUNT
	IF SENDING DIRECT MESSAGES, BE PREPARED FOR A LOT OF WORK
	DEVELOP A PROCESS FOR MEASURING SUCCESS
	WAS ADDING SOCIAL MEDIA OUTREACH WORTH IT?
	ABOUT THE STREAMS EVALUATION





Accessibility Report





		Filename: 

		Social_Media_Tips_from_STREAMS.pdf









		Report created by: 

		



		Organization: 

		







[Enter personal and organization information through the Preferences > Identity dialog.]



Summary



The checker found no problems in this document.





		Needs manual check: 0



		Passed manually: 2



		Failed manually: 0



		Skipped: 0



		Passed: 30



		Failed: 0







Detailed Report





		Document





		Rule Name		Status		Description



		Accessibility permission flag		Passed		Accessibility permission flag must be set



		Image-only PDF		Passed		Document is not image-only PDF



		Tagged PDF		Passed		Document is tagged PDF



		Logical Reading Order		Passed manually		Document structure provides a logical reading order



		Primary language		Passed		Text language is specified



		Title		Passed		Document title is showing in title bar



		Bookmarks		Passed		Bookmarks are present in large documents



		Color contrast		Passed manually		Document has appropriate color contrast



		Page Content





		Rule Name		Status		Description



		Tagged content		Passed		All page content is tagged



		Tagged annotations		Passed		All annotations are tagged



		Tab order		Passed		Tab order is consistent with structure order



		Character encoding		Passed		Reliable character encoding is provided



		Tagged multimedia		Passed		All multimedia objects are tagged



		Screen flicker		Passed		Page will not cause screen flicker



		Scripts		Passed		No inaccessible scripts



		Timed responses		Passed		Page does not require timed responses



		Navigation links		Passed		Navigation links are not repetitive



		Forms





		Rule Name		Status		Description



		Tagged form fields		Passed		All form fields are tagged



		Field descriptions		Passed		All form fields have description



		Alternate Text





		Rule Name		Status		Description



		Figures alternate text		Passed		Figures require alternate text



		Nested alternate text		Passed		Alternate text that will never be read



		Associated with content		Passed		Alternate text must be associated with some content



		Hides annotation		Passed		Alternate text should not hide annotation



		Other elements alternate text		Passed		Other elements that require alternate text



		Tables





		Rule Name		Status		Description



		Rows		Passed		TR must be a child of Table, THead, TBody, or TFoot



		TH and TD		Passed		TH and TD must be children of TR



		Headers		Passed		Tables should have headers



		Regularity		Passed		Tables must contain the same number of columns in each row and rows in each column



		Summary		Passed		Tables must have a summary



		Lists





		Rule Name		Status		Description



		List items		Passed		LI must be a child of L



		Lbl and LBody		Passed		Lbl and LBody must be children of LI



		Headings





		Rule Name		Status		Description



		Appropriate nesting		Passed		Appropriate nesting










Back to Top




[image: CommonLook Logo]CommonlLook








CommonLook PDF Compliance Report



Generated by CommonLook®PDF



Name of Verified File:



Social_Media_Tips_from_STREAMS.pdf



Date Verified:



Thursday, January 20, 2022



Results Summary:



Number of Pages: 5



Total number of tests requested: 50



Total of Failed statuses: 0



Total of Warning statuses: 0



Total of Passed statuses: 159



Total of User Verify statuses: 0



Total of Not Applicable statuses: 17



Structural Results



Structural Results





  

  

    		Index

    		Checkpoint

    		Status

    		Reason

    		Comments



  




Accessibility Results





Section 508





  

  

    		Index

    		Checkpoint

    		Status

    		Reason

    		Comments



  




  

  

WCAG 2.0





  

  

    		Index

    		Checkpoint

    		Status

    		Reason

    		Comments



  




  

  

PDF/UA 1.0





  

  

    		Index

    		Checkpoint

    		Status

    		Reason

    		Comments



  






HHS





  

  

    		Index

    		Checkpoint

    		Status

    		Reason

    		Comments



  






    HHS (2018 regulations)



     		Serial		Page No.		Element Path		Checkpoint Name		Test Name		Status		Reason		Comments

		1						Additional Checks		1. Special characters in file names		Passed		File name does not contain special characters		

		2				Doc		Additional Checks		2. Concise file names		Passed		Please verify that a document name of Social_Media_Tips_from_STREAMS is concise and makes the contents of the file clear.		Verification result set by user.

		3						Additional Checks		2. Concise file names		Passed		The file name is meaningful and restricted to 20-30 characters		

		4						Section A: All PDFs		A1. Is the PDF tagged?		Passed		The PDF document is tagged.		

		5				MetaData		Section A: All PDFs		A2. Is the Document Title filled out in the Document Properties?		Passed		Please verify that a document title of Data Collection Brief: Using Social Media for Survey Notifications: Tips from STREAMS is appropriate for this document.		Verification result set by user.

		6				MetaData		Section A: All PDFs		A3. Is the correct language of the document set?		Passed		Please ensure that the specified language (en) is appropriate for the document.		Verification result set by user.

		7				Doc		Section A: All PDFs		A4. Did the PDF fully pass the Adobe Accessibility Checker?		Passed		Did the PDF fully pass the Adobe Accessibility Checker?		Verification result set by user.

		8						Section A: All PDFs		A6. Are accurate bookmarks provided for documents greater than 9 pages?		Passed		Bookmarks are logical and consistent with Heading Levels.		

		9				Doc		Section A: All PDFs		A7. Review-related content		Passed		Is the document free from review-related content carried over from Office or other editing tools such as comments, track changes, embedded Speaker Notes?		Verification result set by user.

		10		1,2,3,4,5		Tags		Section A: All PDFs		A8. Logically ordered tags		Passed		Is the order in the tag structure accurate and logical? Do the tags match the order they should be read in?		Verification result set by user.

		11						Section A: All PDFs		A9. Tagged content		Passed		No Untagged annotations were detected, and no elements have been untagged in this session.		

		12						Section A: All PDFs		A10. Role mapped custom tags		Passed		Passed Role Map tests.		

		13						Section A: All PDFs		A11. Text correctly formatted		Passed		All words were found in their corresponding language's dictionary		

		14		1,2,3,4,5		Tags->0->1,Tags->0->2,Tags->0->3,Tags->0->4,Tags->0->9,Tags->0->11,Tags->0->12,Tags->0->14,Tags->0->15,Tags->0->16,Tags->0->18,Tags->0->20,Tags->0->21,Tags->0->23,Tags->0->24,Tags->0->25,Tags->0->28,Tags->0->31,Tags->0->32,Tags->0->33,Tags->0->35,Tags->0->37,Tags->0->38,Tags->0->39,Tags->0->40,Tags->0->41,Tags->0->42,Tags->0->43,Tags->0->44,Tags->0->45,Tags->0->47,Tags->0->49,Tags->0->52,Tags->0->54,Tags->0->56,Tags->0->58,Tags->0->60,Tags->0->61,Tags->0->50->0,Tags->0->50->1		Section A: All PDFs		A12. Paragraph text		Passed		Do paragraph tags accurately represent visual paragraphs?		Verification result set by user.

		15						Section A: All PDFs		A13. Resizable text		Passed		Text can be resized and is readable.		

		16				Pages->0		Section B: PDFs containing Color		B1. Color alone		Passed		Page 1 contains color. Please ensure that all information conveyed with color is also available without color.		Verification result set by user.

		17				Pages->1		Section B: PDFs containing Color		B1. Color alone		Passed		Page 2 contains color. Please ensure that all information conveyed with color is also available without color.		Verification result set by user.

		18				Pages->2		Section B: PDFs containing Color		B1. Color alone		Passed		Page 3 contains color. Please ensure that all information conveyed with color is also available without color.		Verification result set by user.

		19				Pages->3		Section B: PDFs containing Color		B1. Color alone		Passed		Page 4 contains color. Please ensure that all information conveyed with color is also available without color.		Verification result set by user.

		20				Pages->4		Section B: PDFs containing Color		B1. Color alone		Passed		Page 5 contains color. Please ensure that all information conveyed with color is also available without color.		Verification result set by user.

		21				Doc		Section B: PDFs containing Color		B2. Color contrast		Passed		Does all text (with the exception of logos) have a contrast ratio of 4.5:1 or greater no matter the size?		Verification result set by user.

		22						Section C: PDFs containing Links		C1. Tagged links		Passed		All link annotations are placed along with their textual description in a Link tag.		

		23		1,5		Tags->0->4->1->2,Tags->0->4->1->1,Tags->0->49->1->1,Tags->0->49->1->2,Tags->0->51->0,Tags->0->52->0->1,Tags->0->53->0,Tags->0->54->0->1,Tags->0->55->0,Tags->0->56->0->1,Tags->0->57->0,Tags->0->58->0->1,Tags->0->59->0,Tags->0->60->0->1,Tags->0->62->0,Tags->0->63->0,Tags->0->64->0,Tags->0->65->0,Tags->0->66->1		Section C: PDFs containing Links		C2. Distinguishable Links		Passed		Is this link distinguished by a method other than color?		Verification result set by user.

		24		1		Tags->0->4->1		Section C: PDFs containing Links		C3. Understandable Links		Passed		Please verify that Alt of "STREAMS page at Mathematica." is appropriate for the highlighted element.		Verification result set by user.

		25		1		Tags->0->4->1->2,Tags->0->4->1->1		Section C: PDFs containing Links		C3. Understandable Links		Passed		Please verify that Contents of "STREAMS page at Mathematica." is appropriate for the highlighted element.		Verification result set by user.

		26		5		Tags->0->49->1		Section C: PDFs containing Links		C3. Understandable Links		Passed		Please verify that Alt of "STREAMS page at OPRE." is appropriate for the highlighted element.		Verification result set by user.

		27		5		Tags->0->49->1->1,Tags->0->49->1->2		Section C: PDFs containing Links		C3. Understandable Links		Passed		Please verify that Contents of "STREAMS page at OPRE." is appropriate for the highlighted element.		Verification result set by user.

		28		5		Tags->0->51,Tags->0->52->0		Section C: PDFs containing Links		C3. Understandable Links		Passed		Please verify that Alt of "Sign up for the OPRE Newsletter." is appropriate for the highlighted element.		Verification result set by user.

		29		5		Tags->0->51->0,Tags->0->52->0->1		Section C: PDFs containing Links		C3. Understandable Links		Passed		Please verify that Contents of "Sign up for the OPRE Newsletter." is appropriate for the highlighted element.		Verification result set by user.

		30		5		Tags->0->53,Tags->0->54->0		Section C: PDFs containing Links		C3. Understandable Links		Passed		Please verify that Alt of "Follow OPRE on Twitter." is appropriate for the highlighted element.		Verification result set by user.

		31		5		Tags->0->53->0,Tags->0->54->0->1		Section C: PDFs containing Links		C3. Understandable Links		Passed		Please verify that Contents of "Follow OPRE on Twitter." is appropriate for the highlighted element.		Verification result set by user.

		32		5		Tags->0->55,Tags->0->56->0		Section C: PDFs containing Links		C3. Understandable Links		Passed		Please verify that Alt of "Like OPRE's page on Facebook." is appropriate for the highlighted element.		Verification result set by user.

		33		5		Tags->0->55->0,Tags->0->56->0->1		Section C: PDFs containing Links		C3. Understandable Links		Passed		Please verify that Contents of "Like OPRE's page on Facebook." is appropriate for the highlighted element.		Verification result set by user.

		34		5		Tags->0->57,Tags->0->58->0		Section C: PDFs containing Links		C3. Understandable Links		Passed		Please verify that Alt of "Follow OPRE on Instagram." is appropriate for the highlighted element.		Verification result set by user.

		35		5		Tags->0->57->0,Tags->0->58->0->1		Section C: PDFs containing Links		C3. Understandable Links		Passed		Please verify that Contents of "Follow OPRE on Instagram." is appropriate for the highlighted element.		Verification result set by user.

		36		5		Tags->0->59,Tags->0->60->0		Section C: PDFs containing Links		C3. Understandable Links		Passed		Please verify that Alt of "Connect to OPRE on LinkedIn." is appropriate for the highlighted element.		Verification result set by user.

		37		5		Tags->0->59->0,Tags->0->60->0->1		Section C: PDFs containing Links		C3. Understandable Links		Passed		Please verify that Contents of "Connect to OPRE on LinkedIn." is appropriate for the highlighted element.		Verification result set by user.

		38		5		Tags->0->62		Section C: PDFs containing Links		C3. Understandable Links		Passed		Please verify that Alt of "Facebook page for Mathematica." is appropriate for the highlighted element.		Verification result set by user.

		39		5		Tags->0->62->0		Section C: PDFs containing Links		C3. Understandable Links		Passed		Please verify that Contents of "Facebook page for Mathematica." is appropriate for the highlighted element.		Verification result set by user.

		40		5		Tags->0->63		Section C: PDFs containing Links		C3. Understandable Links		Passed		Please verify that Alt of "Instagram page for Mathematica." is appropriate for the highlighted element.		Verification result set by user.

		41		5		Tags->0->63->0		Section C: PDFs containing Links		C3. Understandable Links		Passed		Please verify that Contents of "Instagram page for Mathematica." is appropriate for the highlighted element.		Verification result set by user.

		42		5		Tags->0->64		Section C: PDFs containing Links		C3. Understandable Links		Passed		Please verify that Alt of "Twitter page for Mathematica." is appropriate for the highlighted element.		Verification result set by user.

		43		5		Tags->0->64->0		Section C: PDFs containing Links		C3. Understandable Links		Passed		Please verify that Contents of "Twitter page for Mathematica." is appropriate for the highlighted element.		Verification result set by user.

		44		5		Tags->0->65		Section C: PDFs containing Links		C3. Understandable Links		Passed		Please verify that Alt of "LinkedIn page for Mathematica." is appropriate for the highlighted element.		Verification result set by user.

		45		5		Tags->0->65->0		Section C: PDFs containing Links		C3. Understandable Links		Passed		Please verify that Contents of "LinkedIn page for Mathematica." is appropriate for the highlighted element.		Verification result set by user.

		46		5		Tags->0->66		Section C: PDFs containing Links		C3. Understandable Links		Passed		Please verify that Alt of "Mathematica home page." is appropriate for the highlighted element.		Verification result set by user.

		47		5		Tags->0->66->1		Section C: PDFs containing Links		C3. Understandable Links		Passed		Please verify that Contents of "Mathematica home page." is appropriate for the highlighted element.		Verification result set by user.

		48						Section D: PDFs containing Images		D1. Images in Figures		Passed		Paths, XObjects, Form XObjects and Shadings are included in Figures, Formula or Artifacted.		

		49		1		Tags->0->0		Section D: PDFs containing Images		D2. Figures Alternative text		Passed		Please verify that Alt of "STREAMS logo." is appropriate for the highlighted element.		Verification result set by user.

		50		1		Tags->0->5		Section D: PDFs containing Images		D2. Figures Alternative text		Passed		Please verify that Alt of "OPRE logo." is appropriate for the highlighted element.		Verification result set by user.

		51		1		Tags->0->6		Section D: PDFs containing Images		D2. Figures Alternative text		Passed		Please verify that Alt of "Healthy Marriage & Responsible Fatherhood (HMRF) logo." is appropriate for the highlighted element.		Verification result set by user.

		52		1		Tags->0->7		Section D: PDFs containing Images		D2. Figures Alternative text		Passed		Please verify that Alt of "Mathematica logo with tagline Progress Together." is appropriate for the highlighted element.		Verification result set by user.

		53		1		Tags->0->8		Section D: PDFs containing Images		D2. Figures Alternative text		Passed		Please verify that Alt of "Public Strategies logo." is appropriate for the highlighted element.		Verification result set by user.

		54		3		Tags->0->30		Section D: PDFs containing Images		D2. Figures Alternative text		Passed		Please verify that Alt of "Figure 1 is a pie chart showing the percentage of respondents who provided their Instagram handle in the baseline survey. It shows in red that 71 percent of respondents did not provide Instagram handles, and it shows in blue that the remaining 29 percent of respondents did provide Instagram handles." is appropriate for the highlighted element.		Verification result set by user.

		55						Section D: PDFs containing Images		D3. Decorative Images		Passed		Paths, XObjects, Form XObjects and Shadings are included in Figures, Formula or Artifacted.		

		56		1,3		Tags->0->0,Tags->0->5,Tags->0->6,Tags->0->7,Tags->0->8,Tags->0->30		Section D: PDFs containing Images		D4. Complex Images		Passed		Do complex images have an alternate accessible means of understanding?		Verification result set by user.

		57		1,5		Tags->0->5->0,Tags->0->6->0,Tags->0->8->0,Artifacts->8->0,Artifacts->9->0,Artifacts->11->0		Section D: PDFs containing Images		D5. Images of text		Passed		Is this image an image of text? Fail if yes, Pass if no.		Verification result set by user.

		58						Section D: PDFs containing Images		D6. Grouped Images		Passed		No Figures with semantic value only if grouped were detected in this document.		

		59						Section F: PDFs containing Lists		F1. List tags		Passed		All List elements passed.		

		60		3		Tags->0->26		Section F: PDFs containing Lists		F2. List items vs. visual layout		Passed		Does the number of items in the tag structure match the number of items in the visual list?		Verification result set by user.

		61		3		Tags->0->26		Section F: PDFs containing Lists		F3. Nested lists		Passed		Please confirm that this list does not contain any nested lists		Verification result set by user.

		62		1		Tags->0->1->0->0,Tags->0->1->0->1,Tags->0->1->0->2		Section G: PDFs containing Headings		G1. Visual Headings in Heading tags		Passed		The highlighted TextRun is larger than the Mode of the text size in the document and is not within a tag indicating heading. Should this be tagged within a Heading?		Verification result set by user.

		63						Section G: PDFs containing Headings		G1. Visual Headings in Heading tags		Passed		All Visual Headings are tagged as Headings.		

		64						Section G: PDFs containing Headings		G2. Heading levels skipping		Passed		All Headings are nested correctly		

		65		1,2,3,4,5		Tags->0->10,Tags->0->13,Tags->0->17,Tags->0->19,Tags->0->22,Tags->0->27,Tags->0->34,Tags->0->46,Tags->0->48		Section G: PDFs containing Headings		G3 & G4. Headings mark section of contents		Passed		Is the highlighted heading tag used on text that defines a section of content and if so, does the Heading text accurately describe the sectional content?		Verification result set by user.

		66						Section H: PDFs containing Forms		H5. Tab order		Passed		All pages that contain annotations have tabbing order set to follow the logical structure.		

		67						Section I: PDFs containing other common elements		I3. Language for words and phrases		Passed		All words were found in their corresponding language's dictionary		

		68						Section I: PDFs containing other common elements		I4. Table of Contents		Passed		No Table of Contents (TOCs) were detected in this document.		Verification result set by user.

		69						Section A: All PDFs		A5. Is the document free from content that flashes more than 3 times per second?		Not Applicable		No elements that could cause flicker were detected in this document.		

		70						Section D: PDFs containing Images		D2. Figures Alternative text		Not Applicable		No Formula tags were detected in this document.		

		71						Section E: PDFs containing Tables		E1. Table tags		Not Applicable		No tables were detected in this document.		

		72						Section E: PDFs containing Tables		E2. Table structure vs. visual layout		Not Applicable		No tables were detected in this document.		

		73						Section E: PDFs containing Tables		E3. Table cells types		Not Applicable		No tables were detected in this document		

		74						Section E: PDFs containing Tables		E4. Empty header cells		Not Applicable		No table header cells were detected in this document.		

		75						Section E: PDFs containing Tables		E5. Merged Cells		Not Applicable		No tables were detected in this document.		

		76						Section E: PDFs containing Tables		E6. Header scope		Not Applicable		No simple tables were detected in this document.		

		77						Section E: PDFs containing Tables		E7. Headers/IDs		Not Applicable		No complex tables were detected in this document.		

		78						Section H: PDFs containing Forms		H1. Tagged forms		Not Applicable		No Form Annotations were detected in this document.		

		79						Section H: PDFs containing Forms		H2. Forms tooltips		Not Applicable		No form fields were detected in this document.		

		80						Section H: PDFs containing Forms		H3. Tooltips contain requirements		Not Applicable		No Form Annotations were detected in this document.		

		81						Section H: PDFs containing Forms		H4. Required fields		Not Applicable		No Form Fields were detected in this document.		

		82						Section I: PDFs containing other common elements		I1. Nonstandard glyphs		Not Applicable		No special glyphs detected		

		83						Section I: PDFs containing other common elements		I2. OCR text		Not Applicable		No raster-based images were detected in this document.		

		84						Section I: PDFs containing other common elements		I5. TOC links		Not Applicable		No Table of Contents (TOCs) were detected in this document.		

		85						Section I: PDFs containing other common elements		I6. References and Notes		Not Applicable		No internal links were detected in this document		
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